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DOCTORS’ SAFE HAVEN

Virtually all US physicians and a sizeable chunk of global HCPs are
members of one of the secure, HCP-only social networks. Whether
they are there to consume, create, or share information, these are
resources they turn to again and again for professional collaboration,
unfiltered discussions, and specific influencer content. A recent
survey of HCP social media users revealed that 89% find social
media to be an effective professional communications channel,
as well as a trusted source for learning about new treatments,
treatment data, and disease education.!

And their use is only going to grow: The combined trends of Covid-19
and the proportion of younger HCPs in the workforce have made
HCP social media one of the hottest growth areas for physician

communication. Sermo, Doximity, and Skipta have all reported
massive spikes in subscriptions, visits, time spent on site, and even
the energy of HCP discussions.?3

This is all good news for brands, who have opportunities to reach and
form relationships with highly targeted HCPs even in these walled
gardens. While every platform has its own rules and regulations,
savvy marketers can be assured that thoughtful communications,
from online lectures, to sponsoring virtual events, to providing
timely scientific updates will be welcomed. These sites are also
invaluable for research; you won't find a better way to conduct social
listening among the people who actively use and recommend your
treatments (or your competitors’).

That said, HCPs don'’t join walled gardens to see brand ads, soit’s
critical to tread lightly.* Unlike on the public sites, brands can’t simply
buy ads on the platform; interactions are curated, vetted, and
approved by each platform individually.® Let’s take a look at the
four major players to help you start thinking about your strategy.

1. Skipta_Quarterly_HCP_Survey_Report
2. https://mergeworld.com/news/merge-insights/how-to-target-hcps-in-social?returnUrl=https%3A%2F %2Fmergeworld.com%2Fnews%3Fpage%3D2

3. https://www.pharmalive.com/how-npp-is-changing-with-the-onset-of-covid-19/
4. https://mergeworld.com/news/merge-insights/how-to-target-hcps-in-social?returnUrl=https%3A%2F %2Fmergeworld.com%2Fnews%3Fpage%3D2

5. https://mergeworld.com/news/merge-insights/how-to-target-hcps-in-social?returnUrl=https%3A%2F %2Fmergeworld.com%2Fnews%3Fpage%3D2
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SERMO: THE GLOBAL MEDICAL
CROWDSOURCING PLATFORM

Just a year after Facebook launched, Sermo
began as a way for doctors to safely report
adverse events to their peers. Now a global
platform for M.D.s and D.O.s representing
almost seventy specialties in 150 countries,
Sermo hosts 800,000 HCPs for member-
created secure discussions.®”? The only HCP
social platform that allows members to remain
anonymous, Sermo is even more likely to be the
place where HCPs express their most honest,
unfiltered opinions.’

Sermo is the dominant social engagement
platform for HCPs. Like a Facebook for
physicians, Sermo feeds, curated by specialty,
crowdsource insights on cases, treatments,
conditions, and medications. Clinicians can

rate drugs, participate in polls and surveys, seek
peer advice, share cases, and converse with each
other. This is the platform to understand physician
attitudes, behaviors, and trends.

Members log into Sermo 5-6 times per week,°
engaging with an average 10+ posts, including
pharma-generated content.'* And HCPs value
the content they see: 93% of members report
routinely learning new things that benefit their
practice.'? The top five topics physicians look for
on Sermo include:*34

e Updates from medical congresses

e Results of clinical trials
Peer reviews of medical treatments
Case studies with RWE
CMEs

6. https://enwikipedia.org/wiki/Sermo

7. https://www.sermo.com/about/

8. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4103576/
9. https://www.sermo.com/doctors-use-social-media/

10. https://www.fiercepharma.com/marketing/yelp-for-drug-reviews-doc-only-social-media-sermo-nears-one-million-ratings
11. https://www.fiercepharma.com/marketing/yelp-for-drug-reviews-doc-only-social-media-sermo-nears-one-million-ratings
12. http://s.sermo.com/rs/239-PZX-356/images/Sermo_The_Digital_Day_of_an_HCP_2019.pdf?&utm_campaign=klickhealth&utm_medium=klick_wire&utm_source=klickhealth&utm_

content=kwire_hcpday_20190520

13. http://s.sermo.com/rs/239-PZX-356/images/Sermo_The_Digital_Day_of_an_HCP_2019.pdf?&utm_campaign=klickhealth&utm_medium=klick_wire&utm_source=klickhealth&utm_

content=kwire_hcpday_20190520

14. Source: Internet Trends 2019, https://www.vox.com/recode/2019/6/11/18651010/mary-meeker-internet-trends-report-slides-2019
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One of the most popular features on Sermo,
and one of the most useful for marketers, is its
doctor-submitted drug rating system, with
almost a million unique ratings in virtually
every treatment category.’> Oncology brands,
take note: Ratings for cancer treatments

are one of the most visited categories, with
treatments for specific diseases such as breast
cancer and multiple myeloma generating
thousands of reviews. According to Sermo,
74% of their members plan to use the ratings
again when doing research for treatments, and
50% changed their opinions about a drug after
reading the ratings.*¢

AL AllSsermo ~

° SermaTeam

Sermo is also a great way for HCPs to share
opinions and to see where their perspectives
align with their colleagues across the globe.
Sermo polls HCPs on a regular basis, asking
members for input across a myriad of topics.
The results of these surveys and polls offer
tremendous insight into what’s on the minds
of HCPs with regard to a particular subject
matter. Brands can trigger follow-up emails
based on answers to specific poll questions.
These non-compensated/non-incentivized
engagements demonstrate the potential
interaction Sermo creates, as seen in these
examples about Covid-19 in Britain:

Alarming New Covid Strain in Britain Appears to Be More Contagio
Owar the weekend, UK. officials announced they had identified a new variant
or strains of the virus. As of
more deadlyThe Resd More
Alarming Mew Covid Strain in Britain Appears to Be Mare Contagious
O K. officia 1 thary had find

it of
>

In your opinion, is it human behavior driving the epidemic or
mutations in the virus?

w% I

Human behavior B9/

>
British officials said the variant was as much as 70% more

transmissible = but this is based on modeling and has not been
confirmed in lab experimants. What is your opindon on this

15% N projection?
Virus mutations 4! M
wy. I
A combination of both ? e e
e |

™% | Taliave labs wsgrriments ass naechid havs, snd v won't know undl
we gut hard data 7

% 0

See Results
See Results m
Q 1Like [ 5Comments °

Q 1like [E 5Comments °

15. https://www.fiercepharma.com/marketing/yelp-for-drug-reviews-doc-only-social-media-sermo-nears-one-million-ratings
16. https://www.fiercepharma.com/marketing/yelp-for-drug-reviews-doc-only-social-media-sermo-nears-one-million-ratings
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Ser_ruo Proma Winner

Showing 40873 results for Prome Winner ul People Ratings

Patient Cases e SermoTeam

Comments
Recommendations Promeo Winner! R s Baoincter ©

The wirner of this pramo is Nerea Pulgar Priete Congratulations! We will send
ME RAN you a DM shortly, Sermo Team  Read More

@ All Time

ARN NOW
CDC Needs Your

Faadback on COVID-19
Previous year Counseling
Last 30 Days | ' 122 seats
Last 7 Days < - : : n

Last 24 Hours =
Continue survey

INVITE COLLEAGUES
My Specialty

Fromma: Aotk 10 Pollic Anothey $2900: Invite other physicians to join Sermao now!

wite =r physicis 3 joil |

People | follow : You will both earn $10 ance they

successfully sign up.
“) cochelind

JCATION

@® Everywhere My congratulations to the winners of this fantastic PROMO of past days.

My Country

Sermo Promos is another way the site gets users talking and sharing. Promos can be co-created with
sponsors to stimulate point of view, foment discussions around a particular topic, and elicit thinking
around an approach.

41. https://www.sermo.com/doctors-use-social-media/

42. https://www.meddatagroup.com/resource/physician-online-in-app-behaviors/

43. https://business.linkedin.com/marketing-solutions/blog/marketing-for-healthcare-services-/2020/measuring-healthcare-marketing-s-worth--6-steps-to-drive-growth
44 https://healthcaresuccess.com/blog/doctor-marketing/reasons-doctors-need-linkedin.html
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Survey Week Wi
Sermo urvey Week Winner

Showing 258330 re; or Survey Week Winner People Ratings

Fatient Cases e SermoTeam

Comments p
Survey Week Winners! 0-19 Real Time Barometer &

We're so excited to share with you the winners of our latest Survey Week promel
Thank you all for your participation! Our 10 winners of $200 are: 1. HANS GRATZ

@ All Time 2. Userl0728421 3. User10552645 4. Lewis Mufson 5. Joanne llustre 6. m31980 7.
Jonathan BARNES 8. Arnold Alper 9 Marco Guarneri 10, Read More

ARN HOW

CDC Needs Your
Feedback on COVID-19

Previous year L
Y Counseling

Last 30 Days 122 seats

Last 7 Days

Survey Week

Last 24 Hours %
Continue survey

ED BY
My Specialty
Invite other physicians to join Sermeo now!

You will both earn $10 once they
successfully sign up.

People | follow

° SermoTeam

@® Everywhere Survey Week Winners!

LOCATION

We'e 50 excited to share with you the winners of the “Survey Week™ promal

My Country Thank you all for your participation! Our 5 grand prize winners of $200 are:

Sermo Surveys are a little different from polls, in that HCPs receive an honorarium for their time; but
that means surveys can be deeper, and be run by sponsors for HCP opinions on any relevant subject,
from products and treatments to shared decision making.

41. https://www.sermo.com/doctors-use-social-media/

42. https://www.meddatagroup.com/resource/physician-online-in-app-behaviors/

43. https://business.linkedin.com/marketing-solutions/blog/marketing-for-healthcare-services-/2020/measuring-healthcare-marketing-s-worth--6-steps-to-drive-growth
44 https://healthcaresuccess.com/blog/doctor-marketing/reasons-doctors-need-linkedin.html
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Another incentivized activity
is Sermo’s by-invitation-only
opportunity for HCPs to post
opinions on topical matters;
accepted posts earn HCP site
credits or currency.

Brand promotion: Sermo accepts in-feed units and
sponsored posts.

Market research: Sermo offers both custom surveys and
subscriptions to its RealTime platform to field research to
your target HCP segments around the world.*®

Social listening: You can evaluate HCP conversations,

as well as use the drug ratings database for valuable
insights about HCP experiences with your brand and your
competitors.?’

Direct engagement: Your in-house HCPs can join
conversations to (respectfully) understand what’s behind
current perceptions of your treatments — even your
marketing and messages.?°

Sponsor or co-create Sermo $urvey$, quizzes, panels,
polls and more.?!

Today, you can earn up to $10 (or currency
equivalent) for your post.

All General Surgery authors who create a post or a patient case loday could

earn $10 (or currency equivalent)

17.Sermo

18. https://avanthc.com/the-medium-is-the-message-the-value-of-hcp-social-media/

19. https://www.fiercepharma.com/marketing/sermo-drug-ratings-system-grows-to-thousands-doctor-reviews-after-just-one-year
20. https://www.fiercepharma.com/marketing/sermo-drug-ratings-system-grows-to-thousands-doctor-reviews-after-just-one-year
21. https://www.mmm-online.com/home/channel/media-news/sermo-and-everyday-health-partner-in-advertising-research-deal/
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BEST IN CLASS

Headspace is proactively creating HCP
influencers for its app by offering Sermo
members free subscriptions.

We like Regeneron’s use of a patient narrative
to generate interest in their new treatment
approach for advanced cutaneous squamous

cell carcinoma.

Sefino

All Sermo

The latest posts from across the
Sermo network

Browse topics
PULSE
) AlSermo
{al Home

FOLLOWED TOPICS

&2 CcoviD-19
Bumout
2 Payohiatry
#  Everts EConferences
= General interest
Haalth Equity

Practica Businass Mansgamant

sermo

All Sermo

The latest posts from across the
Serms natwork

Browse tapics
PULSE
@ All Sermo

{ar Homa

FOLLOWED TOPICS

5 coviD-w
Busnout

S%  Prychiatry
Events & Conferences
Genasnl Interest

1 Health Equity

Fractice Businass Management

+ R
Pulse Rata
d
Sight unseen
A " for breating ach 4 coll aarcl
(€SCC) provides a diff e bt

Dave stared at his face in the miror and did not recognize himaell. It was the
firs1 time he had removed the bandages since... Read Maroe

Actual patent, Brand SpokeEEl
Inddivichaal Resuits May Vary

Pulse Rate

Headipace

Spansomd
Headspace is now offering the Sermo community a free & manth subscription
1o Headspace,

Headspace is the mest science-backed meditation app in the world:

« 26 published studies showing positive impacts on mental health
* Meditating with Headspace reduces stress in as little as 10 days
= Study found that 8 weeks of Headspace can reduce symptoms of

Headspace ks also offering free subscriptions for your patients. Once you ensoll
you will receive an amail with instructions an how to share free trials with your
patients.

Enroll now
Enrall in the Referral Program now 1o get your free

A - 3

Survays  Motfications  Messages Ma
Seats 122 seats
Status In progress

Continue survey
TRENDING

Pramao: Vaccination Photos - Round 2!

All 3 Major Coronavirus Varlants Are in
the U.S.

Dr. Fauci Feels Liberated Letting the
Science Speak Again

Sheuld Pregnant Women Get the Covid
Vaccine?

New Scientific Mode! Says Vaccines Are

Not Enough

INVITE COLLEAGUES
Inwite other physicians to join Sermao now!

You will both earn 510 once they
successfully sign up,

invite s colloague

%

tions  Messages Me

Susveys Rotit

Status In pragress
Continug survay

TRENDING

Promo: Vaccination Photos - Rownd 21

All 3 Major Coronavirus Variants Ara in
the

Dr. Fauci Foels Liborated Letting the
Science Speak Again

Should Pregnant Women Get the Covid
Vaccing?
New Sclentific Model Says Viaccines Are
Mot Encugh
onral Intorest 14

INVITE COLLEAGUES

Invite other physicians to join Sermo now!
You will both earn $10 once they
successfully sign up.

Irvit & eoBangu
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With over a million members,
Doximity is the largest
professional medical network
in the United States, including
three-quarters of all US
physicians, 90% of fourth-year
medical students, and 45%

of all nurse practitioners and
physicians’ assistants.?? Even
those physicians who aren'’t
registered members can be

reached via Doximity’s national

database of demographic and
contact information for all U.S.
physicians.?3242>

Doximity was created to
increase efficiency for
healthcare providers in
helping patients;?¢ its app-
based workflow tools are an
important part of how HCPs
communicate with colleagues
and patients. Use of their
telehealth platform, Doximity
Dialer and Doximity Dialer
Video, has exploded since
Covid-19, going from a million
calls a month to a million calls
per day.?’

Home Dialer Video Colleagues Fax + Massage CME Carssrs

Tep Headlines
0 Op-Med -
Sating

Doximity is also is the leading
professional job board. With
very few clinical conversations
and limited sharing, medical
content comes from well-
established sources like
academic centers, clinical
associations, journals, and
medical associations. Content
is curated by medical specialty,
but with little or no means for
interaction and insights.

Peapln You May Know

Dr. Alexa Canady: The First Black Female Neurosurgeon in

the US * F Dale Bautista, MD

@ Emil Shakow, MD

o201 @ Mt Hostetie, MO

a Fosafind Dawson, MDY

What 2 [y 10 mad about De Algca Ganady who | had the pieasue of
consulting as a resident at Henry Ford Hospital in Detron. She was a
weallh of knewledge and | recall that she enjoyed sha

. o0

? Jerenny Henson, MO

ﬁ Troy Schumachar, MO

@ ey Zhrder, MD
OB/ Giy indenwold, KD

Discover More Mews

@ JAMA Surgery

22. http://messagelabmedia.com/marketing-on-doximity-what-you-need-to-know/

23. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4103576/

24. https://www.healthtechzone.com/topics/healthcare/articles/2020/06/02/445587-doximity-dialer-video-bridging-telemedicine-divide.htm
25. https://avanthc.com/the-medium-is-the-message-the-value-of-hcp-social-media/

26. https://www.healthtechzone.com/topics/healthcare/articles/2020/06/02/445587-doximity-dialer-video-bridging-telemedicine-divide.htm
27. https://www.healthtechzone.com/topics/healthcare/articles/2020/06/02/445587-doximity-dialer-video-bridging-telemedicine-divide.htm
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Doximity encourages content-
driven partnerships with
pharmaceutical marketers.?®
After each campaign, Doximity
provides both performance
metrics and contact information
for members who engaged with
the material.?’

Sponsor content: More than a million articles are
read every month on DocNews, Doximity’s newsfeed.
Brands can run Sponsored Stories in the DocNews
feed for twenty-eight days, with anything from

links to whitepapers and webinars, to events and
announcements, to video content.*®

Create a short animation featuring your existing
assets for DocSpot.3!

Send messages: Colleague Connect, Doximity’s
physician-to-physician messaging platform, allows
marketers to send messages that blend promotion
with relationship-building, popular examples include
announcements about new data, study results, and
partnerships.®?

FOUNDATIONAL DOXIMITY PRODUCTS

THE CORE OF ANY CAMPAIGN

DocNews

28. https://glasscanopy.com/marketing-to-doctors-part-4-lead-generation/
29. http://messagelabmedia.com/marketing-on-doximity-what-you-need-to-know/
30. http://messagelabmedia.com/marketing-on-doximity-what-you-need-to-know/

DocSpot Announce Video

Animated, feed-friendly Short-form messaging Auto-play video
video leveraging to deliver important assets in the
siatic assets information Newsfead

31. https://blog.hospitalsolutions.doximity.info/blog/the-secret-sauce-of-our-client-success-team

32. http://messagelabmedia.com/marketing-on-doximity-what-you-need-to-know/
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Skipta, founded in 2009,

has more than 700,000
verified US HCPs and medical
students signed on to its
platform. Skipta is a series

of private, heavily gated,
specialty communities where
case sharing and clinical
conversations are the name
of the game. Scientific and
medical news is curated;
physicians can participate in
medical case challenges to test
or show off their diagnostic or
treatment skills. Skipta offers
insights into the mindsets and
workflows of active physicians.
Hosting more than 30 online
medical micro-communities,

FIND YOUR COMMUNITY

WELROLOGIST EORNEET

33. https://skipta.com/faqs/
34. https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4103576/

from “Cardiologist Connect”

to “Urology Nation,” as well

as focused discussions on
specific conditions, from Covid
to diabetes to sleep disorders,
Skipta lets specialists and HCPs
interested in specific diseases
and conditions easily find
colleagues and peers for specific
conversations and questions.®?
The community micro-sites
also house libraries, discussion
groups, calendar postings, and
alerts.

Going deeper into those
communities, HCPs can find
even more specific, targeted
areas. In the Medical Directors

Eranant Wit 12sradic bumtt of morpaned haart rate whis #f reat

o S reparte St B vt o
A P

Forum, for example,
members can find group
pages dedicated to specific
sectors like hospitals,
veterans’ affairs, Medicare,
group practice, employer,
behavioral health, managed
care, correctional facility,
and long-term care.®*

In our experience, member
engagement in these
community platforms tends
to be low for both volume
and activity; brands with
cross-community appeal
may be able to reach more
members sponsoring splash
page ads, as seen here.

acovered Suting B0 urpent £a VAR o & ior
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Promotion on-site and in monthly
Skipta’s communities and forums offer brands community e-newsletters
a highly targeted way to reach specific Interactive quizzes and discussion posts
audiences, giving brands the ability to target Targeted emails
any of its communities with:*

Skipta >

cialty is connecting yours

FIND YOUR COMMUNITY Connect. Collaborate. Care.

Skipta Is the loading social natwork of specialized online medical communities for consultation. communication and information exchange between licensod hoalth care professionals within a
private and secure platform

d N Croas-Community focus anea where ficensed healthcane professionaly can collabarate and find the latest information on the conenavirss, B

COMSULT WITH YOUR COLLEAGUES
o t 3/12/2020

Case Study: Si-year-old famale with cardiac arrhythimia

u BOEYOR LT that r your profession to et access to this new resource!

u MEUROLOGIST CONNEST AT i P pAOSONLS With sporadic Bursts of Incroased heart Fate while Bt rest. Sho raparts that it was discoverad during an urgent carg visit 1or & sor
throat. She r ssfully sttempted ta measure pulse using a pubse cximeter and manual mathads

a 447 Views OLlkes OFoliows 6 Comments

E FHARMACIST SOCIETY 302000
PULMONOLOGIST CONNECT

u RHEUMATOLOGY NATION

35. Skipta
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ORAL 55A TREATMENT o ] DORAL S5A TREATMENT
FOR APPROPRIATE PATIENTS MFCAPSSA (ocireatcs) delayed-miease FOR APPROPRIATE PATIENTS
WITH ACROMEGALY. o o kg WITH ACROMEGALY.

PN endocrinologist Nation

PEOIRTRICIAH Padiatric Diabetes and Skin disease (PeDiSkin): a cross-sectional
study in 369 children, adolescents and young adults with type 1
diabetes

| Endocrinologist Nation

A Pilot Study of Gut-Brain Signaling After Octreotide Therapy for Unintentional

Woeight Loss After Esophagectomy

Treatments for rare diseases often face the challenge of targeting exactly the right physicians.
Chiasma found an appropriate placement for its acromegaly (giantism) treatment on Skipta’s
Endocrinologist Nation.
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FIGURE 1:“INSTAGRAM” FOR HCPs

A mobile app, Figurel plays right into the changing needs of over
3 million younger and tech-savvy doctors around the world.

[source for graphic: Figure1]

« . I——

-

Figure 1is like a medical Instagram
focused on visuals and images.
Arranged by specialties and anatomical
areas, the platform features visual * Stow1zs e st e s e s
examples of clinical issues, valuable for ' gl b

reference and decision-making, often . ' Pt e it i e
at the point of care. The platformis ‘ :
open to doctors, nurses, pharmacists, i
paramedics, and other allied health ) . e S e s O T MO e
professionals who use the built-in search

with an obwviousty high quality shos. I'm curious.
functionality to find relevant material. I

pt presented to ED after baing hit in the face with a
stiletio. The hesl of the shos penatrated the tear duct,
missad hor aye, optical nerve, and want through her

Doctors post images, tagged with sinus caviy. I came to rst on the palate of ha mout
. Amazing!!

keywords for anatomy and specialty, ——

along with brief descriptions of the

patient and the condition. While only

verified HCPs can share and comment, [source]

the images can actually be viewed by

anyone with the app.3¢

36. https://www.theverge.com/2015/4/6/8341217/figure-1-medical-images-sharing-app


https://www.theverge.com/2015/4/6/8341217/figure-1-medical-images-sharing-app
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How brands can partner ¢ In-app campaigns, including tactics like snap

with Figure13’: quizzes, educational data and cases, even
influencer presentations. Impact Surveys

Figurel limits its promotional measure campaign learnings and potential

inventory to create brand exclusivity. patient impact.

Figurel also amplifies brand posts ¢ Sponsored Podcasts: 130K+ downloads of

in its own social media feed, in-app Season 1. 96% of each 10-minute episode

promotions, targeted email to members, consumed.

and in-app push notifications. ¢ Sponsored emails of The Differential

Newsletter, including a relevant brand case.

37.Figurel



> DLiveWorld

While on-site banners are limited, we available inventory to speak directly to one
appreciate how, with their Covid-19 of HCPs’ most urgent needs.
Vaccination Toolkit, Elsevier uses Figure1l’s

@ Have an intecesting case to share?

Highest Impact Factor in Vascular Surgery
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TWO SPECIALIZED
TARGETING OPPORTUNITIES

The major platforms allow you to target by While membership is small, it’s active; forum
specialty, and in most cases, by demographics topics can receive up to thousands of posts.

as well. But here are two highly specialized Banner and contextual advertising are

sites we like for developing influencers and provided through third-party companies,
relationships over time. including e-Healthcaresolutions and Google.*?
The Student Doctor Network: Reaches nearly But Wait, There’s More

700,000 members, from pre-med students to While you'’re connecting with HCPs in their
attending physicians via on-site banners and preferred social media, don't forget about
third-party ad platforms, including Google Ads. the other medical information sites they

38,3940 use daily. Here are our top three non-social

recommendations for marketers targeting
MomMD: An online community and doctors.
educational resource for women in medicine.*!

Pre-med students : :
# _ This walled garden is trul
Sdn | Attending physicians - ‘::vliszd fﬂlé’ﬁ.&i -

Gmommd Iq ﬁ\ Women in Medicine

connecting women in medicine

I
I
'# 2% HCPs
| ‘é Doctors

38. https://www.studentdoctor.net/about-sdn/

39. https://www.studentdoctor.net/about-sdn/sponsor-sdn/
40. https://www.studentdoctor.net/about-the-ads/

41. https://mommd.com/about/

42. https://mommd.com/advertising/
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With 1MM registered physicians, epocrates
is the go-to app for quick medical reference,
with almost 400,000 drug searches per day.
Almost half of its members check the app at

least once a day, and a third use it multiple
times a day.

Q Search Enacrate

oY H B

COoVID-19 Drugs Interaction Pill ID
Resources Check

8 i
Q@ g A A
Diseases Guidelines Labs Motifications

& &
(x[=]
Farmulary Alt Meds IDTx
Selector

Calculators

0 B2 @O W

ICD-10 Picture Quiz Favarites

-

epocrates’

[Image source: epocrates sales deck].

43. Epocrates

With its emphasis on therapeutic information,
epocrates is geared toward both push and pull
announcements about therapeutic updates
and information. Marketers have multiple
opportunities to target HCPs on epocrates via:

Home screen messaging

Optimized in-app search

Epocrates quizzes

Customized content via DocAlert
Formulary updates via Formulary Flash
Monograph messaging that educates HCPs
on your brand’s clinical information.

Picture Quiz

| Pain After Eating at a Japanese Restaurant

| ALssion After Warl Treatment

i Buming Mouth, Numb Cheek

Isles of Whits in a Sea of Red
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MEDSCAPE:

THE “NEW YORK TIMES” FOR HCPs*

Reaching 730,000 physicians and 1.9 million
other healthcare professionals worldwide,
including medical students, residents, nurses,
and more,*> Medscape is the largest news site
for HCPs around the world, with numerous
opportunities for brand marketers to advertise
to, and conduct research with, relevant
specialists on site and on their mobile app. It
has its own social-media functionality with
Consult, an in-app only resource for HCPs to
discuss treatment challenges and crowdsource
information from peers.

Brands targeting HCPs should be aware that
Medscape does not limit ad space solely to

serious life science companies. We observed
numerous consumer-centric ads for areas a

44. https://www.medscape.com/public/about
45. https://www.medscape.com/sites/public/marketresearch
46. https://www.medscape.com/public/adpolicy

diverse as insurance and consumer packaged
goods (CPG). In our experience, the site may
limit ad views after a user has been on site for
a period of time, with ads either not appearing,
or not refreshing.

How brands can partner with MedScape:

As part of WebMD, Medscape has robust

opportunities for brands to reach targeted

HCPs on both the site and mobile app,

including:#¢

¢ Promotion, including banners, badges,
contextual and native advertising

¢ Content modules, links, and microsites

e Sponsored content
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PATIENT SIMULATIONS

Patient Simulation: A 70-Year-Old Woman With
Sarcopenia and Kyphosis

A T0-year-old, frail woman has muscle weakness and increase

il fracture risk. How would you manage this patient?

Patient Simulation: A 47-Year-Old Man in an Addicti
Treatment Program Post-HCV Screening

A 47-year-old man in an addiclion treatment program tested po:
for HCV. What are his best freatment options?

Patient Simulation: A 63-Year-Old Man With Shortne
of Breath and Dry Cough

A 63-year-old man presents with a persistent dry cough, worse:
dyspnea, and orthopnea. How would you evaluate and manage)
patient?

Patient Simulation: A 36-Year-Old Man With Recurre
Paresthesia

A 36-year-old man is experiencing recurrent pins and needles 3|
flucty verligo and dizzinass. How would you evaluate and
manage this patient?

Patient Simulation: A 49-¥ear-Old Man With HIV and
CVD Risk

A 49-year-old man would like to discuss his medications and
manage his comorbidilies. How we you advise this patient?

CASE CHALLENGES
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Like MedScape, MedPageToday reaches
about two-thirds of all US doctors, with
760,000 registered users. The site receives
about 3 million visits every month, and a half-
million HCPs also receive MedPageToday’s
e-newsletter. It also sends practice-focused
newsletters to thousands of specialists.’

Unlike Medscape, MedPageToday offers a
consistent array of HCP-targeted dynamic/
refreshing ads ranging from therapeutics to
targeted CME to webpage services.

As part of EverydayHealth, MedPageToday
has robust opportunities for brands to reach
targeted HCPs. Note that MedPageToday
has strict rules enforcing how paid ads and
content are placed to maintain editorial
independence:*®

Promotion, including ads, banners,
contextual and native advertising
Sponsored content, including webinars
and podcasts

MEDPAGE TODAY

Home Specialtes  CMECE  Health Policy  Mesbings  COVID-1

Videes  Opinion  Condition Centers  Careers  Society Parinens

Specialties

g Brain Tumor Risk Upped With §

Synthetic Progestogen

Absolute risk still low, however, and product

not currently approved in US.

10 Most Read Stories

1. Officials Investigate Physician’s Death After
COVID Vaccination

1g the synthetic progestogen eyproterone acetate were at increased risk for

& French study found

1, Two Pediatricians Dead in Texas Murder-
Suicide

" J8° Burnout Among ICU Dacs Skyrocketed During COVID
G 3 12 3. ]& COVID-19 Vax Effective Against Severe
0| ’Tll'f . i Small Dutch survey finds link to unsate work envisonment, scarcity of Disease
DLy resources

s A0

4. Masks on Planes, Trains; No Vax $% for You;

New Herd Immunity Threshold?

Mursing \ NIH's Anti-1L-6 Guidance

oa/6vN B i F ] Ao nelup of news on CONID-13 and the rest of medicine 5. 80% of COVID-19 Patients May Have
Lingering Symptoms, Signs

Oneology / Hematology

Ophthaimalogy 2T May Aid Decisions in ER+ Breast Cancer

Orthopedics Study: 100% accuracy for subseguent outcomes with hormanal therapy

Pain Management

Pathology

6. Sputnik V Data Launched; Vax Disparities
Grow; Cuomo’s Halo Slips

7. Op-Ed: Tribalism and Virtue Signaling in Post-
COVID Vax Messaging

Pediatrics
Primary Care Telemedicine in ICU Saves Lives, Study Finds

Pychiatry L Tele-intensivist care linked to 185 lower mortality over a decade . o
Pulmonolagy I ir 8. Op-Ed: Forget Second COVID Vaccine Doses
Radiology forHow
Hheumatology
3. Op-Ed: Why Diet Matters in COVIT-19

Surgery Dioes Coronavirus Antigen Tests' Paor Sensitivity Make
Traruplantation e Them Useless?

47. https://support.medpagetoday.com/hc/en-us/articles/360000991383-Contribute-to-MedPage-Today
48. https://support.medpagetoday.com/hc/en-us/articles/205937116-Editorial-and-Advertising-Guidelines
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BEST IN CLASS

Of the many home page banners we've seen on MedPageToday, this one for Talzenna gets it right by
highlighting the scientific evidence that today’s HCPs prefer.

MEDPAGE
TODAY

) : important Safety Information and
A phovel [ treatment option for adults with deleterious or suspected deleterious Indication

gBRCA-mutated HER2-negative locally advanced or metastatic breast cancer’ Myelodysplastic Syndrome/Acute Myeloid
Leukemia (MDS/AML) have been reported in

Select patients based on an FDA-approved companion diagnostic for TALZENNA. patients who received TALZENNA. Overall,
RANCIARL bam hnam ramarkad fm D acd oF CO4 0 2000
gBRCA=germline breast cancer susceptibility gene; HERZ2«human epidermal growth factor receptor 2. Full Presc ribing |I'If0! I!!_gtlgn

KEY TAKEAWAYS

¢ HCP social sites are here HCPs can let their e Figurelis the “Instagram” of HCP social
guard down, connecting with peers, mentors, media, offering quick, visual posts that
and KOLs from all over the world — with the can only be shared by HCPs, but viewed
assurance that all information and opinions are by anyone.
coming from valid medical sources. ¢ Specialized networks exist for hyper-

e Sermo is the only site that allows users to be targeting, including Skipta communities,
anonymous, potentially increasing the honesty MomMD and The Student Doctor
of their shared opinions. Network.

¢ Doximity offers the largest numbers of e Our top three picks for non-social
members, with workflow tools like Doximity digital marketing include epocrates,
Dialer that increase HCPs' reliance on the site MedPageToday and MedScape.

and regular traffic to its active job board.
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LiveWorld is a digital agency and software Our solutions empower companies to
company specializing in social media solutions deepen relationships with customers,
that help companies build stronger customer professionals, patients and healthcare
relationships. We provide consulting, strategy, providers with emotion driven behavior
and creative along with human agents, change through conversations and
conversation management software, and chatbots campaigns with a human touch.

for digital campaigns and social media programs.

Learn more at .Contact us at



