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Safe Harbor

This presentation may contain forward-looking information concerning LiveWorld plans, objectives, future
expectations, forecasts and prospects. These statements may include those regarding LiveWorld's
current or future financial performance including but not limited to lists of clients, revenue and profit, use
of cash, investments, relationships and the actual or potential impact of stock option expense, and the
results of its product development efforts. Actual results may differ materially from those expressed in the
forward- looking statements made as a result of, among other things, final accounting adjustments and
results, LiveWorld's ability to attfract new clients and preserve or expand its relationship with existing
clients, LiveWorld's ability fo retain and attract high quality employees, including its management staff,
the abillity to deliver new innovative products in a fimely manner, changing accounting treatments, and
other risks applicable to the Company. Readers are cautioned not to place undue reliance on these
forward-looking statements, which speak only as of the date hereof, and the Company undertakes no
obligation to update these forward-looking statements to reflect subsequent events or circumstances.
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Welcome

Peter Friedman David Houston
Founder, Chief Financial Officer
Chairman, & CEO
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Overview
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LiveWorld's Business

We are a digital agency specializing in social media and
technology solutions

* Focusing on emotional connections that build brand-customer relationships

« For the purpose of meeting objectives in:
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Long-term Valued Relationships

Years
EXPRESS

Zoetis

d Bristol Myers Squibl’

FedEx
iz’ [ R 2022
W n 70 brands across 20 clients
z: D
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Business Model

High-value, high margin solutions
* Annuity
 Strateqic

- Competitively priced

Vertical market focus for leverage
- Currently: Healthcare (88% of revenue)
« Opportunity: Expand further into hospitals

+ Later: Additional segments and verticals




Financials: Key Poinfts

Ticker Share Price
LiveWorld LVWD $0.14 - $0.17

SEC 15¢c2-11 We are compliant and freely tfradable

2019 2020 2021
Revenue $7,374 58,560 $10,061
Net Income/(Loss) (S449) S366 S796
Cash $730 52,552 93,551
Debt {0 SO SO

) LiveWorld
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Leadership Team

j

7

Founder, VP, Client Services VP, Software VP, Marketing
Chairman & CEO

Chief Social Strategist, VP, Strategy - DTC VP, Strategy - HCP VP, Creative Director  Chief Medical Officer
VP Healthcare
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Business Solutions
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Emotional Connections

Connections

l

Conversations

l

Relationships
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Integrated Model Creates More Value

Creatfing emotional connections fo drive
behavior change

Three elements of our solution

- Creative
 Moderation
« Technology

Confidential LiveWorld



Integrated Model Creates More Value

Creatfing emotional connections fo drive
behavior change

Creative

* Inspires and taps into audience mindsets

e Frames the emotional connection for
moderation and technology :
73

7

Emotional
Connections

7éChno|oQY
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Integrated Model Creates More Value

Creatfing emotional connections fo drive
behavior change

Moderation

« Activates human interactions to bring
emotional connections alive

« Stimulates user content and ideas for creative

-

« Provides insight to inform creative, strategy, Emo_ﬁo'jal |
and technology Connﬁ;tlons 3

Confidential LiveWorld



How LiveWorld Moderation Works
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https://vimeo.com/727822006

Adverse Events Moderation = Must Have For Pharma

-/f- DY U.S. FOOD & DRUG
%%:2 ADMINISTRATION

June 07, 2022

[Code of Federal Regulation]
[Title 21, Volume 7]
[CITE: 21CFR600.80]

The FDA can quickly

TITLE 21-FOOD AND DRUGS shut down a mulii-billion
CHAPTER I-FOOD AND DRUG ADMINISTRATION
DEPARTMENT OF HEALTH AND HUMAN SERVICES $ phCII‘mGI pYOdUC’f

SUBCHAPTER F — BIOLOGICS

PART 600 — BIO +—PRODUCTS :
Subpart D Reporting of Adverse Experiences
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Integrated Model Creates More Value

Creatfing emotional connections fo drive
behavior change

Technology

« Enriches emotional connections
« Scales customer experiences

« Generates customer and market Q\ b T |
data for creative and moderation pe-maotional

#Connections {,"

7éChno|oQY
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How Our Technology Works: Conversation Engagement Platform

Scales moderation

Automates front end of process

Enables live agents to go faster

Enables higher quality

Confidential LiveWorld



How Our Technology Works: Bots & Apps

6:36 7

=@

)
< @Z Navigating Dementia... Q €

. Jane Smith
Admin
Take our quiz & learn some key questions to

consider when caring for someone with
#dementia. Click to get started: https://bit.ly/

CAREGIVER

QUIZ

Click the link above to get started!
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How Our Technology Works: Platform Approach

& rfizer abbvie Fedtx E

Software: Build once and
reuse/tailor across clients
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Solutions Breadth and Depth

Creative
Research & Analyfics

Strategy & Process
Creative Concepting
Campaign Planning

Design & Production

Confidential

Moderation
Listening & content review
Adverse events management

Response & Engagement
Customer service

Community management

Technology

Conversational
management platform

Bofs & Apps
Websites

Interactive experiences

LiveWorld



Integrated Model Creates More Value

Each enhances and drives demand for the
others, increasing revenue per contract

 Differentiates via disruptive creative

« Atracts new business via awards, WOM

IniegIUies

N/~ -~
* Flex workforce annvity revenue stream VUJU\‘Q

« Regulatory must-have for pharma

« SaaSs annvity revenue sireams

- Platform leverage enables flexibility, scale,
and cost advantages

Confidential LiveWorld



Confidential

NETWORK

> MOTORING ID

> MESSAGE BOARDS
> OWNER DIRECTORY

> RESUMES, PHOTOS
AND JOURNALS

> OWNER POSTED EVENTS
> PHOTO GALLERY
> INSIDER INFORMATION

> LINKS
> CONTACT US
> GUIDELINES

> RETURN TO THE MAIN
OWNERS' LOUNGE

EVENTS

The most recent event
added to the Owner Posted
Events board:

MINICCI Gathering
04/09/07 - Carmel

Well- It Is getting close to
MINIs on the Dragon
(MOTD) so let's get
together and talk about
the wh ...

Learn more.

> CRUISE EVENT LISTINGS

MESSAGE BOARDS

Posted 04/03/07:
Stupid things you are

We have all heard of stupld
things that someone did and
then sald to ourselves "I'm
glad that was n ...

Read more.

> DIVE INTO THE DISCUSSION

FEATURED RESUME

Show off your MINI and
share tales of your
adventures. It's easy to
create your own personal
page for you and your

Meet HumbleHarper

> VIEW MINI RESUMES

For a new section in the upcoming re-design of MINIUSA.com, we're
collecting as many real-life stories as possible from MINI Owners
about the various features of their MINI.

> SHARE YOUR MINI FEATURE STORY

23

LiveWorld: Strategy, Moderation, Technology

25+ Years Building Emotional Connections

PHOTO GALLERY

Great shots of MINI club
events, races, friends,
custom jobs, and more.

Just Added: 2003minis

> SEE THE GALLERIES

) LiveWorld




25+ Years Building Emotional Connections

Hw HOME | SERIES | MOVIES | SPORTS | DOCUMENTARIES | HBO FILMS | SCHEDULE | MOBILE | SHOP HBO | GET HBO

b1 Sop ) Scenes Downloads
t t / News and Awards

HBO Mobile

Sundays at 9PM ET | Full Schedule b t - b Shop The Sopranos

Bulletin Boards Sign up for The Soprancs Newsietter! [ENEIIEREISSNN (submit |

HBO Community

Welcome, friedmanp Log Out | Preferences | Search | Help | Standards | Feedback

Member Profile: friedmanp (Views: 225)

| Egit My Preferences | | My Subscriptions | | My Messages | |

bar Info: friedmanp (Edit)

Email: friedman@liveworld.com

(Hidden)
Location: California & New York Coty Sometimes the th of the Sopr
Total Posts: 3 like families resonate with everyone.

Registered: 3/9/06 1 have two great kids, one 19 and one 23. Off
Pavorite : to college and grad school for a while. And
g Curb Your Enthusiasm now coming home. Like another godfather it
seems "no matter how I push them away, they
Avatar: always pull me back" or in my case "always

come back" -/ But they are family and I am

Community BN Avatat glad to have them anyway.

Calendar r—— Read more / Comment
Forums

Members

Profiles

LiveWorld: Strategy, Moderation, Technology
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25+ Years Building Emotional Connections

,
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Fan ¥ by mﬁ? n:rln L —
e Wiits 8 Sty Jon e Decasssion Achalogy Nors o Spard  Mors from Suam
L J
VAo Current Winning Episade Based on
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LiveWorld: Strategy, Moderation, Technology
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25+ Years Building Emotional Connections

@Qve

g BEST CAMPAIGN \
of the last
. 20 YEARS

In an industry that bombarded women
with unrealistic images of perfection
and preyed on their insecurities, one
company had the courage and vision to
“be real." Capturing the imagination
and loyalty of women all over the world,
Dove has changed the face of beauty,
while simultaneously revitalizing the
50-year-old brand.

B
Dove

Dove|
: ‘\
- .;'.‘./ =

LiveWorld: Strategy, Moderation, Technology
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25+ Years Building Emotional Connections

'#5 United States (Change Country) Contact Us

% L MYACCOUNT 5! CARDS Jr TRAVEL €y REWARDS =% BUSINESS

Need help?

‘ Account Management ' Business Apps } OPEN Forum | Rewards & Benefits Apply for a Card

OPEN Forum

Powering small business success

Online Marketing Managing Recession See More +

Top Story T
Tailored Retirement for VLR Most popular
Business Owners» ‘

An SEP, or Simplified Employee Pension plan, is X : t " MOST COMMENTED »
a flexible retirement option for you and your P
employees. Learn more about it.

MOST VIEWED »

Marketing

1 | 3 | B 10 Online Marketing Terms You Need to Know
Productivity e A\ 5 | Now

Featured MSNBC Video B8 - I Which Coupons Motivate Online Shoppers?

Check Out Our Top Stories

Women in Business

MANAGING MONEY

LiveWorld: Moderation, Technology
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25+ Years Building Emotional Connections

Fedtx. FedEx®

@FedEx - Product/service ®© Send message

Hi! Please let us know how we can help.

Home Photos About Community More » il Like

About See all @ Create post
2e
0 Welcome to the FedEx Facebook page.
Like this page to receive the latest news
about FedEx programs, services,
sponsorships and more.
careers.fedex.com FedEx @

21h-Q
Catching you at the tail-end of the day! 3¢

& Photojvideo @ Checkin & Tag friends

The FedEx Facebook page is intended to
provide a mutually beneficial platform for
FedEx, FedEx customers and fans. We
welcome your participation and ... See
more

2,936,213 people like this including 4 of
your friends

GIPD

2,966,533 people follow this

1,610 people checked in here

LiveWorld: Moderation, Technology
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25+ Years Building Emotional Connections

Confidential

e SYNTHROID® (levothyroxine
sodium)

Symptoms of hypothyroidism aren’t always
visible. Get a closer look. Full Prescribing Info &
BOXED Warning: http://bit.ly/2JyQ5Ro

Caa

SYNTHROID.COM

Understanding symptoms EEAMORE

Like Comment £ Share

g SYNTHROID® (levothyroxine
sodium)

Knowing the facts means being better prepared

to manage hypothyroidism. Full Prescribing
Info & BOXED Warning: http://bit.ly/2JyQ5Ro

SYNTHROID.COM
Know the facts

Like Comment

29

g SYNTHROID® (levothyroxine
- sodium)

Talk to a pharmacist about consistently filling
prescriptions with Synthroid. Full Prescribing
Info & BOXED Warning: http:/bit.ly/2JyQ5Ro

2

SYNTHROID.COM
Make sure it's Synthroid

Like Comment

LiveWorld: Strategy, Creative, Moderation, Technology
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25+ Years Building Emotional Connections

/
{‘ C H I A S M A Question 1 of 7 {( S?g:?g::qers

Promoted

O/ Hear the experiences of people living with
o #acromegaly and access research and resources
designed for #endocrinologists in the link below.

11

My monthly injection
is certainly an anxious
moment for us. ¥?

According to medical providers, CASEY o ory

what percent of their acromegaly

patients are well controlled —rTr - Tuma
on somatostatin receptor ligand = [ITSTES N NeINreIss
(SRL) injectable treatments? S = 5 -

Like Comment Share Send

o,
43%
9 Leave your thoughts here... @

L} 3 A =
Home

My Network Post Notifications Jobs

28%

LiveWorld: Strategy, Creative, Moderation, Technology
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25+ Years Building Emotional Connections

BIRITE AID

bradiey_hawkins

~ V7 OR
| got my "

COVID-19

== WNaccine
—_—
—_—

joshuarubensteinofficial Woohoo!
21h  1ike Reply

'y Q vickital Yay, Brad. My 2nd is on the 19th, tool!
7\
21h 18ke Reply

Lwlawrence Fran & | get #2 on Friday.
13n  18ke Reply

0 glan carto feoli composer «. ¢t
19h  1ike Reply

mee riteald Glad you are protected Gbradiey_haw !
3s Reply Delete

LiveWorld: Strategy, Moderation, Curation
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25+ Years Building Emotional Connections

G\JUTRMA

Neocate

o) Neocate

With pre- and probiotics, Neocate® Syneo® Infant
closer to breast milk than any other amino acid-

Unexplained skin rashes
on your infant may be a

. . Have a child 2
sign of cow milk allergy with cow milk

Learn more about the

. aminlt; aﬁid.-balsed L
TR U E FALS E ont:ubr:asat‘ rsnflzser & ‘._ 2y (Nutricin

LiveWorld: Creative, Moderation, Technology
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25+ Years Building Emotional Connections

Mount
Sinai

| S
o < w Navigating Dementia... Q €

[ . Jane Smith
Admin
: Take our quiz & learn some key questions to
consider when caring for someone with

#dementia. Click to get started: https://bit.ly/
Pl 3BCK8Ky

Navigating Dementia: A Mount Sinai |

Health System Community for

Caregivers e Q
CAREGIVER

@  John Adams

April 8 at 8:18 AM - @ Click the link above to get started!

what do you tell her when she doesn't know who you are and
wants to go home?

0 o 6 Comments

X /& Join grou v
& Private group - 1.3K members

Jane Smith

LiveWorld: Strategy, Creative Moderation, Technology
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How The Revenue Grows: $80K to $2 Million+ Per Client

a Referrals to other brands in company:
$250K-S1Mill per brand

$,6)@@K,-J$// ills per company

e Successful programs expand:
* More social proper’ries larger programs

Grows to $250K-S1.5Mill

Drag along creative, moderation, tech:

Grows to S80K-S250K

Initial sell in: $/2/5) $/2/5)@

« Small creative, moderation, or tech project
« Agency of record (all three)

Confidential 34 LiveWorld



Market

Opportunities
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Healthcare Market Opportunity

.
Ji

« 30 Pharma Co. Over S10B
*100 Pharma Co. Over S1B
6,000 US Hospitals

|

,’, ﬁgw 3
L

)
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U.S. Healthcare Marketing Spend

Medical Devices $2.8 B
Pharma S13.2 B

Total
Healthcare
S30 Billion

(Reuters)

- LiveWorld



U.S. Healthcare Digital Ad Spend ($ Billions)

(Statista)
2017 2018 2019 2020 2021

LiveWorld
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COVID-19 conversations
around disease
states have

INCREASED

1,000%

among healthcare
Professionals (HCPs) & \ 81 %
\ ¢ ’ of physicians use
2 5 007 2| social media in
[ 4 o their practice
among consumers, with , : (Reuters)
both sharing the same £

types of content

FiercePharma April 2020

Confidential & L iveWor l d


https://www.fiercepharma.com/marketing/social-listening-survey-finds-hcp-activity-way-up-around-covid-19-and-pharma-looking-for

LiveWorld Enabling Healthcare Companies To Succeed

Managing
healthcare social healthcare moderation &
media properties engagement hours per year

abbvie AstraZeneca U Bristol Myers () GILEAD T Mass General Brigham St Cheocate Epﬁze,- RITE  zoetis

Squibb® AlID
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Company

FiInancials
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LiveWorld Healthcare Revenue

2019 2020 2021
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Revenue and Annuity Revenue Growth

woreene  $7.374  $8,560  $10,061
Annual Growth Rate ‘Il 6% ‘Il 8%
Total Annuity Revenue $5,978 $6,1 96 $7'266

Annuity % of Tota 81% 72% 72%




Annual P&L (‘000s)

2019 2020 2021
Revenue $7,374 $8,560 $10,061
COGS 3,999 4,160 9,091
Gross Margin 3,815 4,400 5,010
Operating Expenses 4,277 3,967 4,205
Operating Income -462 433 805

-6% 5% 8%
Cash $730 $2,552  $3,551

Confidential
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Q1 P&L (‘O00s)

Q1 2020 Q1 2021
Revenue $2,224 $2,451
COGS 1,156 1,238
Gross Margin 1,068 1,213
Operating Expenses 243 1086
Operating Income 125 127
Cash $2,213 $2,932

Confidential
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Balance Sheet

Confidential

Mar-22 Dec-21
Assets
Cash $2,932 $3,551
AR 2,652 1,773
Other 458 228
Total Assets 6,042 5,552
Liabilities
Current 1,136 1,322
Deferred Revenue 1,696 1,168
Total Current Liabilities 2,832 2,490
Owners Equity 3,210 3,062
Total Liabilities and O/E $6,042 $5,552

LiveWorld



Shareholder Base

cramanscio) 217 poaamonoes 470
Individual 12% Individual 4%
individual 11% Starbucks 2%
WPP 6% Other 4@%

LiveWorld



LiveWorld Valuation

@ O O

2X=-3X A7X S3OM

revenue revenue valua’rlon
Industry standard for LiveWorld LiveWorld using industry
marketing agencies current $7.7M valuation standard for agencies
- Average share price of $0.17 - 3x revenue: $0.66 share
*Shares outstanding 45.6M « Does not factor in

* Moderation annuity streams

* Tech platform upside

Confidential LiveWorId



Company and Shareholder Path to Liquidity

Focus on healthcare Demonstrate Re-engage with Next steps when
. . growth & investor appropriate
Expand to digital agency profitability community

 Look at OTC
« Audit
 SEC compliant

« Acquisitions

2014 - 2021 2019 - 2021 2022 - 2023 Future

Confidential A LiveWorld



Investment Highlights

Strong client base: Primarily Fortune 100

Long term client relationships

Proven business model
«  Providing key digital specialized marketing services
« Recent track record of growth and profit
- Growth opportunities

Primarily recurring revenues: Annuity sireams and repeat contracts

Strong balance sheet: ~$3 million cash and zero debt

Confidential A LiveWorld



D LiveWorld

IR@liveworld.com
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