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Enabling Healthcare Companies to Succeed Globally 

Managing 

healthcare social
& digital properties

375+
healthcare customer service &

engagement hours per year
country/language 

combinations

9 K+ 70
Including 

clients

75 
25 

Brands
across



Confidential 3Confidential 3



4

Humor & Sarcasm 
Makes Content 

That Stands Out

When it comes to supplements, we’re setting a 

new standard for purity. Your body will thank 

you. So will the planet. 

landkind.com

A new KIND of supplements

Shop Now

CLICK TO PLAY

What the shell?
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Humor To Make A Point
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Extend The Use Of Existing Videos
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Social → Quiz Drives Website Traffic

Social ad teases quiz

CLICK 
TO PLAY
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Connecting With Your 
Audience
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Bond By Reflecting Their Reality

For parents of kids with food allergies, the Worry 
Monster is always lurking. But with Neocate® on 
the scene, parents are taking the power back.

Learn More

Neocate
•  •  •

Sponsored •
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Include Emotion in Patient Stories
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Leaning Into Trends & 
Platform Specific Content
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Follow Platform 
Trends:

CLICK TO PLAY CLICK TO PLAY
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Customize 
Content by 
Channel:

13
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Customize 
Content by 
Channel:



Confidential 15

People are shifting 
platforms and we need 

to be where they are.
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What Is Fueling The Shifting Patterns?
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Where Are They Going?
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What Makes                     Different?

Unduplicated US Audience

30% 45% 58% 59% 63% 68% 74% 81%
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Customize 
Content by 
Channel:
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People feel
Positive on

Sources: Morning Consult, US, It Pays to Be Positive Refresh Study, Q4 2022, US adults.

“There’s no 
confrontation, 
news or drama. 
Pinterest is
about ideas - not 
opinions."

People ranked Pinterest #1

vs. 7 peer platforms as

having the most “positive 

impact on their lives” in a

2023 study.

#1
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• Use movement and 

color to stand out

• WIIFM on first frame to 

grab attention

• Pharma friendly ads

Sources: Morning Consult, US, It Pays to Be Positive Refresh Study, Q4 2022, US adults.

Source: Talk Shoppe, US, Healthcare & Well-Being on Pinterest, Study commissioned byPinterest, October 2020
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• Game live streaming

• Watch others play, join 
tournaments, & chat with 
streamer & viewers

• Moving beyond gaming

Example: Streamer with 
Epidermolysis Bullosa 

Followers:

• 115K on Twitch 

• 34.2K on YouTube
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• Founded by Dr. 

Alok Kanojia

• Channel has 

656K followers

• Mental health 
topics, group 

discussions & 
meditation 

techniques

HealthyGamer_GG: Community for Mental Health

Mike Wazowski

Boo

Randall Boggs

Roz

James P Sullivan

Henry Waternose

Fungus

Abominable Sno

George Sand

Flint

Pete Claws

Jerry Slugworth

Baby Smitty
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• Content: trends, topic prompts, 
influencers

• Connection with IG lessening; More 
“real” vs perfected life

• Not currently accepting ads

• Group chat by subject, was gaming 
→ expanding 

• Some healthcare– focus on patient 
support, one HCP focused

• Sponsor channel; ads in testing    
(non-pharma)

• Customizable profile: colors, listening, 
reading, watching

• X (Twitter) like feeds (friends-only and 
everyone)

• New platform still developing

• Original Twitter creators

• Safe space for POC & LGBTQ

• Mix of text, image & video, co-
watching events & shows, games
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Comments: Your Missed 
Opportunity
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The Value of Comments

• Recommendations from patients have more 
credibility than brand statements

• Answer questions now before they forget to 
ask Dr.

• Harvest for new content topics & keywords

• Evaluate content success levels

• Builds community and awareness

• Increases algorithm performance

27
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Why Peer 
Advocacy 

Works

Confidential 28

(AdWeek)

76%

80%
(Case Study)

Say they’re more likely to trust 
content shared by individuals 
vs content shared by brands

Lift in clickthrough rate & 4x 
increase in social conversions

http://www.adweek.com/brand-marketing/infographic-how-millennials-and-baby-boomers-consume-user-generated-content-175307/
https://www.oktopost.com/case-studies/burwood
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CLICK 
TO PLAY

Conversations Have Specific Value

• Patients say things brands can’t 
including explaining NTI and their 
doctor’s guidance to take branded

• Community actively corrects 
misinformation from pricing to generic 
equivalency 

• Peer encouragement to find a doctor 
who listens
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